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Sri Lanka

Galle Fort Diary, Little Black Book and 2011 Calendar Unexplained - Are
Be an intrepid advertiser like Intrepid Travel, who are keen to sponsor the Little Black J < You Myth

Book and fully brand it for 2011. Such was the success of their ad placed in Around the pu; - ' Informed?

Fort which so far has generated 30 sales of new adventure holidays worth £2,000 from : i Exploring the superstitions
120 enquires ... Not bad for a £500 advertisement. Other opportunities include the o and main festivals in the
vibrant Galle Fort 2011 Diary and the calendar filled with images of Sri Lanka. country that embody black

— ' . . . magic traditions. Looking
2N y- ¢ Pamtmg Around the Fort in 80 Lives at both small and large
b‘ ; T mioran ’ We are currently updating Around the Fort in 80 Lives - rituals throughout a
Seg ag® our bestselling book on Galle Fort and the people who calendar year, Sri

live there. Serendipity are sending a

The first print run has sold out and we are reprinting at psychic and a scientist

10,000 copies. around the island to delve
into its darkest secrets.

Tea Book - Addicted series

With a special artist’s edition including 12 featured

«, artists, this book is ideal for advertisers who have a How adverts will travel?
Around The Fort in 80 Lives

= vested interest in the business of tea and high-end Advertising in a well designed, beautifully written book will boost and endorse
N : 1' o the ) ) | villas.The book includes tea recipes and is a one-stop your business and unlike a newspaper or magazine, it will lend it a sense of
hl OnlC lnb | 3 . guide to everything to do with tea cuisine, planter’s longevity - readers will get the message that your company is here to stay,

properties you can rent, tea history, tea trails, tea art and compared to the transient feel of an advert in an ephemeral publication.

60 Hits the best cream teas on the island.

Around the island guide, picking out 60 Our books are promoted by the Sri Lanka Tourist Board who are giving out 200

very different things to see and do - 60 - copies of each title to the world’s top journalists already guaranteeing your brand

Hits is quite unlike any other guidebook - v - an opportunity to be seen by millions of readers specifically interested in the

we guarantee you'll get addicted to this ‘ et country.

new way of travelling!
People who read our book are usually outside their usual lifestyle routines. A
relaxed audience has a more open mind and is therefore more receptive to
advertising, surely the best time to get your message across.

Update of Sri Lanka’s Other Half

The first guide written to the north of Sri | With a book you can be ensured higher editorial to advertising ratio, meaning that

Lanka, which was shut off to tourism for 26 as a client you won't feel 'lost' amongst similar companies like in other lifestyle

years due to the recently ended civil war. y | publications.

Filled with Juliet Coombe’s stunning pictures 2 L .

and in-depth interviews with the people that { : : ' : We don't take adverts for the sake of it — if the company advert doesn’t fit with the
make Sri Lanka such a wonderful place, as . . ‘ style of the book we won't run it - this ensures the book retains its integrity.

well as plenty of practical advice, this will o i Y |

appeal to all travellers who really want to get Al \ | So get in while our lower rates last — as our print runs and readership grows, so will
to know a place and avoid the tourist traps. our advertising rates! Please see the rate card for current prices.



